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H Kenya's First TV Makeover Show Returns

= SHAMBA SHAPE-UP!
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Makutano Junction ShambaShape Up Know Zone

6 million audience 5 million rural families 2.5 million 714yrs
Once a week Twice a week All year, once a week,
6 months of the year 12 months of the year 1 hour x 3

Kenya, Uganda and TanzaniaKenya, Uganda and Tanzania c|ass/Standards 2. 4 and
English/Swabhili



he® O\A Series

Shamba Chef Don®@Lose the Plot
Four Young Farmers Compete to

Estimated to reach 3 million
families Make most money on one Acre
Once a week, 6 months of the Estimated to real 3 million
year families
Once a week, 6 months of the

year



DAILY TV TRENDS IN TOTAL SURVEY AREA - SUNDAY PM
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14 Million TV viewers country wide 18+




What practice did you change ?

W2 A19 What behaviour/ practices did you change as a resull
W2 viewier (130)

Improving soil fertility ( using manuN_ | 26%
Rearing Chicker_ | 25%
Rearing dairy cattle_ | 18%
Intercropping maize and bean:_ | 13%
Otherspecify: | 12%

Selection of seed variey—— 1 10%
Use of chemicals while having T {— 8%
Control of pests and disease_:I 6%
Storage of maize_:l 5%
No response_:I 9%
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429,000

HOUSEHOLDS
benefited from adopting
Shamba Shape Up
recommendations
through increased profits
or improved household
food situation.

Dairy farmers who
watched SSU and made
specific changes to their
milk production practices
as a result benefited by

$24,100,000




Why Is there a need for these TV shows?

A No national TV show supporting rural audiences livelihoods
A Entertain and meet information needs = big audiences

A Pipe line to large numbers

A Commercial, civil society, research donor organizations use
A Educate, scale out and support and linketo

A Drive development from the ruraperi-urban,urbanaudiences
A Meet and create demand for further information

A Content and funding support with KAP studies and impact



Impact : Save Lives, improve health and livelihoods, empower
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Improved understanding of importance of nutrition to family and
changed practices in choice and access to new foods for improve
health.

Key issues around thlemokstoves

R Hoticehold econaomice Health Fnvironment Economic develonment



Nutrition

Dietary Diversity
5 Key Food Groups




Nutrition

1000 Days
Pregnancy, Breastfeeding, Weaning, Complimentary Feeding

Image Courtesy of UNICEF



Cooking with the family

Make over and newcookstove
ImprovedCookstove
Improved ventilation
Hygienic food preparation
Food Storage

Water harvesting
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Improved nutrition supported by:

A Expert Nutritionist

A Professional Chefs

A Tasty and nutritious 5 food group every
day!



